
 
 

One of the preeminent nonprofit organizations serving kids, youth and teens in the Bay Area seeks an 
experienced fundraising strategist to diversify contributed revenue through increased major donor and 
annual fund support; to identify, cultivate and steward supporters of new initiatives; and to provide 
leadership and management to a talented fundraising and marketing team.  

Children’s Health Council (CHC) in Palo Alto, California “believes in the promise and potential of every child 
and teen.”  Specializing in ADHD, learning differences, anxiety & depression, and autism, its mission is to 
remove barriers to learning, helping children and teens become resilient, happy and successful at home, at 
school and in life. CHC strives to remove the social and emotional barriers for kids and families regardless of 
language, location or ability to pay.  It has been serving families for over 60 years, and has impacted nearly 
1,000,000 children and teens so far. Over the years CHC has evolved to meet the changing needs of the 
community and today this is accomplished through five distinct but complementary divisions: 

• The Center at CHC:  Expert multidisciplinary evaluation, personalized treatment and innovative 
programs to increase kids’ ability to learn and achieve the balance necessary to enhance life 
experience and improve school performance.  Through a new Teen Anxiety Initiative, CHC is poised 
to serve as the “go to” agency in San Mateo and Santa Clara Counties for teen anxiety, depression 
and suicide, providing caring, personalized and professional support for teens and their families. 

• Sand Hill School: Works with bright children with dyslexia and other language-based learning 
differences, attention and social challenges, to prepare them to transition back to a traditional 
classroom. 

• Esther B. Clark School: Provides transformative education in a caring, therapeutic day school setting 
where children with severe emotional and behavioral issues re-engage in learning and develop the 
positive behaviors necessary to transition back to a district school. 

• Community Clinic at CHC: Specialists assess children and deliver behavioral health services to 
underserved families across Santa Clara County in schools, homes and outpatient clinics.  In San 
Mateo County, as part of The Ravenswood Initiative for More Kids, CHC partners with schools and 
other nonprofits to serve the most at-risk children in East Palo Alto and east Menlo Park, with 
interdisciplinary assessments, therapy, social-emotional and academic workshops, and support to 
students, parents, teachers and staff.   

• Parent, Teacher and Continuing Education:  Classes provide insights and answers on child behavior 
issues, executive functioning, bullying, signs and tips for ADHD, LD, anxiety & depression, and autism, 
supporting success for all children. 

The Teen Anxiety and Ravenswood initiatives are programs addressing the immediate and growing concerns of 
societal health in the community, and offer compelling entry points to engaging a new cadre of supporters of 
CHC. Other entry points where new supporters will be cultivated further are through the Parent Education 
series and Dots, the next generation of CHC volunteers.  There is tremendous opportunity for CHC and the 
Director of Advancement to exponentially increase financial support for the agency. 



Children’s Health Council serves approximately 4000 families and educators each year, and is poised to grow 
and serve more through the Teen Anxiety and Ravenswood Initiatives. The organization has a staff of 140-145 
and the annual operating budget for 2016-2017 will be around $16.9M, of which $2.3-$2.4M is derived from 
contributed revenue. The Advancement Department currently has a staff of seven talented and committed 
fundraising and marketing professionals. 
 
ADVANCEMENT DIRECTOR 
 
JOB SUMMARY 
The Director of Advancement will report to the Executive Director who, herself, is an excellent relationship 
builder, fundraiser and evangelist for CHC.  The Director will join a well-respected, collaborative, forward-
thinking Executive Team, and will provide leadership for all CHC fundraising, communications and marketing 
as well as Board of Directors’ donor relations. S/he will maximize the effectiveness for all Advancement 
activities by employing best practices and securing transformational philanthropy with an emphasis on major 
donor cultivation and stewardship. Success in this role will be measured by the goals set annually with the 
Executive Director. 
 
RESPONSIBILITIES 
Leadership: 

• Provide clear vision, strategic direction, and supervisory leadership and management for all aspects 
of CHC’s advancement program; 

• Development annual Advancement plan and budget based on Board of Directors’ and agency 
priorities in conjunction with the current Strategic Plan; 

• Work with the Executive Director to implement CHC’s goals and vision; help to develop short- and 
long-term priorities and strategies; 

• Communicate a broad understanding and awareness of the values articulated in CHC’s vision, 
mission, quest, expertise, framework and Core Values both internally and externally; 

• Work with the Board to provide support and coaching to advance their fundraising activities and 
their work as ambassadors for CHC;  

• Help to create a framework for which the next generation of volunteers, Dots, can organize their 
fundraising activities;   

• Encourage and promote a culture of fundraising agency-wide. 
Fundraising: 

• Ensure that resources are in place to support CHC’s short- and long-term financial stability by 
designing and implementing strategies for raising funds to support current and future operations; 

• Oversee all planning for CHC’s fundraising efforts, including major gifts, annual fund, capital 
campaigns, endowment, foundation and corporate grants, special projects, events and planned 
giving; develop strategies for increasing CHC’s annual fundraising and endowment goals;   

• Using data, trends, individual and corporate contacts, and knowledge of the community, develop 
strategies to expand the current base of philanthropic revenue;  

• Identify, cultivate and steward major donors, and in partnership with the Executive Director and the 
Board, solicit major gifts;   

• Provide comprehensive and effective strategic fund development support for the Executive Director, 
including research, background information, appropriate materials and recommended strategies in 
preparation for the ED to interact with specific constituents and donors; 



• Coordinate all donor stewardship events and communications; 
• Research public and private grant agencies and foundations to identify potential sources of funding 

for research, community service or other projects. 
Marketing & Communications: 

• With the Director of Marketing and Communications and members of the Executive Team, provide 
strategic leadership for a comprehensive long-range Advancement communications/marketing plan 
to include branding, messaging, positioning, advertising, collateral, community outreach, web 
presence/social media, and internal/external communications; review, evaluate and update plan 
annually; 

• With the Director of Marketing and Communications, develop a public relations strategy in line with 
CHC branding, messaging and priorities.  Fortify the CHC’s “voice” and brand identity as a thought 
leader, an exceptional service provider for children, and an advocate in the behavioral health sector;  

• Cultivate new relationships with key community leaders and maintain a strong overall public 
presence, promoting the strong value of all CHC’s services, mission and vision.  

Management: 
• Supervise, set direction and support the goals of the Advancement team, ensuring that everyone 

clearly understands their responsibilities and objectives; 
• Create a culture and environment that encourages inclusiveness, teamwork, original thinking and 

problem-solving; 
• Provide regular performance feedback, including annual performance reviews for the purpose of 

supporting the professional growth and talents of the Advancement team; 
• Employ management and fundraising best-practices to ensure that processes and procedures are 

effective and efficient; oversee gift reporting, acknowledgements, accounting and data management 
of the Advancement office.  

§ Performs other related duties as required and assigned. 
 

IDEAL EXPERIENCE 
The Director of Advancement should have the following type of experience and qualifications: 

• Demonstrated leadership and management experience at a sizable and complex organization; the 
ability to motivate, manage, and mentor the Advancement department;  

• Substantial fundraising experience that includes major donor solicitations and annual fund 
campaigns; successful experience negotiating significant gifts from individuals and/or institutional 
sources; foundation/corporate grants, events, endowment and/or planned giving experience is 
helpful but not essential;  

• An ability to work closely with a wide range of people including senior business professionals and 
philanthropic donors, academic and clinical leaders, nonprofit and government professionals; the 
Director must be particularly adept at collaborating with various subject matter experts and leaders 
of the highest caliber, and in leveraging the abilities and knowledge of such leaders for fundraising 
purposes to diverse audiences;  

• Personal experience with shaping fundraising systems and data that are operationally sustainable; 
experience leveraging fundraising databases, research, trends and support systems for donor 
segmentation, research and volunteer management;  

• A broad knowledge of brand marketing and different types of outreach to various levels of donors, 



with specific experience in structuring long-term relationships with donors having different 
priorities; demonstrated success with establishing stewardship and donor recognition programs;  

• An exceptional communicator, in writing as well as verbally; adept at writing proposals, solicitation 
letters, donor correspondence, and other kinds of material for publication. 

 
PERSONAL CHARACTERISTICS: 
The successful candidate should be: 

• A mission-driven individual with a belief in and commitment to CHC’s work; someone comfortable 
interacting with kids and their families of diverse natures;  

• Intrepid yet tactful; determined yet respectful of other’s concerns; someone with the flexibility and 
creativity needed to find alternative ways to reach funding objectives when barriers arise; a skilled 
negotiator who does not drive themselves or others into a corner; 

• Savvy; a good listener and strategist; comfortable receiving input from many sources, and able to 
analyze and formulate disparate information into a sound, well-organized plan; 

• A charismatic and credible communicator, able to build enthusiasm for CHC, its programs and future;  
• A “doer” with a high energy level; one who thrives in a fast-paced environment, can adapt to 

changing priorities or push back if necessary; one who can think on his/her feet;   
• Entrepreneurial, creative; won’t “break” what’s good, but looks for ways to improve; can build on 

ideas of others that might be percolating; 
• Emotionally mature with a very good sense of humor and the flexibility, sensitivity and sophistication 

to work with diverse personalities and situations. 
• Other duties as assigned. 

 
EDUCATION:   
Bachelor level degree required. 

BENEFITS: 
We value our employees’ time and efforts. Our commitment to your success is enhanced by our competitive 
compensation and an extensive benefits package including paid time off, medical, dental and vision benefits 
and future growth opportunities within the company. Plus, we work to maintain the best possible 
environment for our employees, where people can learn and grow with the company. We strive to provide a 
collaborative, creative environment where each person feels encouraged to contribute to our processes, 
decisions, planning and culture. 
 
For more information please contact: 

Lisa Grossman 
650/323-3565 or lisag@moppenheim.com  

m/Oppenheim Associates 
425 Market Street, Suite 1020   
San Francisco, CA 94105 

 
 
Children’s Health Council (CHC) supports workforce diversity. We are an Equal Opportunity Employer and 
believe in treating each employee and applicant for employment fairly and with dignity. We will provide 



employment opportunities without regard to race, religion, color, creed, national origin, gender, orientation, 
age, disability, medical condition, marital status, veterans’ status or any other classification protected by 
employment discrimination laws. When necessary, CHC also makes reasonable accommodations for 
employees with disabilities in accordance with individual needs, business realities and applicable laws. 
 


